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2024 Community Engagement Survey – Trends and Themes 

WIO will use the feedback and data provided by the survey to make changes to existing 
programs and activities and to help guide the development of new programs and activities 
where resources are available. 

General 

• The largest response cohorts of respondents identified as ‘+’, queer, and bi+, mirroring 
other surveys that show these groups as significant in the broader LGBTIQA+ 
community. 

• 26% of respondents had accessed WIO’s 1:1 support services, with approximately half 
of those within the last 2 years and 26% within the past 5 years. 

• 59% of services were accessed face-to-face, and 24% online. 

• 25% of respondents had accessed one of our Peer Groups. Pride Coffees represented 
the largest cohort, followed by the Gender Group and Outspace. 

• 24% of respondents were members, citing their reasons for joining as wanting to 
support the organization, stay informed, and become more involved with the LGBTIQA+ 
community. 

• 17% of respondents were volunteers, with the main reasons being contributing to the 
community, improving outcomes, and meeting like-minded people. 

• 26% of respondents had attended training. 

• 8% had booked training. 

• 36% of respondents saw themselves as allies. 

• 26% identified as ‘interested parties’. 

 

How We Are Doing Overall 

• 92% of respondents would recommend WIO to someone needing support. 

• 90% of respondents would recommend WIO to an organization for training or advice. 

• There was a strong overall approval rating (4.55/5 = 90%). 

• There was strong agreement that WIO represents and caters to LGBTIQA+ Tasmanians 
(4.52/5 = 90%). 

• Respondents overall felt that WIO was doing a good job of keeping people informed, 
visible, and advocating for the community and was a trusted source of advice. 

 

Key Strengths Identified 

• Doing a lot with limited resources. 

• Providing good support, advocacy, information, and engagement. 



• Being friendly, welcoming, accessible/approachable, supportive, and non-judgemental. 

• Creating change. 

• Having a good reputation. 

• Offering effective training and events. 

• Supporting schools. 

• Hosting the IDAHOBIT Breakfast. 

 

Text Feedback Themes 

• Strong support for our 1:1 support and work in schools, with some minor complaints 
(not overarching themes), which the organisation is investigating further. 

• Overall positive feedback for our Peer Groups, though at times, the groups did not meet 
the specific needs of individuals. There were many requests for additional types of peer 
groups and related activities, including: 

o Coffee catch-up parent group. 

o Older youth group. 

o Gender group not focused on trauma. 

o Addressing interpersonal conflicts. 

o Providing more structure in groups. 

• Training and professional learning received positive feedback, with training generally 
being safe and pitched at the right level. 

 

Suggestions – Ideas for WIO in the Future 

• Advocate for more funding. 

• Promote some services more, such as 1:1 support and regional services. 

• Educate the broader community. 

• Increase activities in Launceston. 

• Support long-term projects/services offered by others. 

• Include a broader range of voices in advocacy work. 

• Simplify the website. 

• Engage with intersectional groups, such as people with disabilities. 

• Provide more support for older gay/lesbian individuals. 

• Expand offerings, including: 



o Regular events, especially for teenagers, youth, and under 18s. 

o More activities in regions, particularly in Hobart. 

o Opportunities for community involvement. 

o Drop-in spaces. 

o Activities for rainbow parents. 

o D&D, online learning, and other activities. 

o Social events and activities. 

o Collaborative events. 

o Inclusive events for people with disabilities. 

o Opportunities for those who are not out or wish to remain anonymous. 

o Gender workshops. 

o Programs for the 45+ community. 

o Events for people of colour. 

o Engagement with the broader public. 

o Support for LGBTIQA+ parents/families. 

o Involvement in sports, including partnerships with Pride in Sport. 

o Regional support. 

 






















